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SpaceX Privatization of Space

Private space exploration has risen rapidly inmegears; its history and the conditions that supi®
current growth are examined. The private firm Spaisaused as a case study; its management culture
created by founder Elon Musk is driving innovatiorthe industry.

Private space exploration firms have been sucdgskiunching objects into space and building diaés
since the cold war era. Until recently, governnmagdce agencies such as NASA and the European Space
Agency (ESA) were the dominant entities in spacgsions. Recent policy changes within governments
have decreases funding and caused a string ofdegisthat encourages private enterprises toqpéte

in the space industry.

SpaceX is one of several private firms with orbigainch capabilities and it was the first to sustdby
launch and dock a ship with the International Systeg¢ion (ISS). The company was able to create a
successful orbital transport system with far lesggital investment than NASA programs like the space
shuttle, primarily due to SpaceX’s small size anitjue corporate culture. Contracting out spacernarag
functions to private companies is a way for govegnhrspace agencies to cut costs and refocus their
efforts on other areas.

Many view space exploration as a wasteful use bfipuesources, but it is also a powerful driver fo
human innovation. Despite lower budgets, spaceoexipbn must continue and with the rise of private
firms like SpaceX, agencies like NASA have the opputy to cut costs and drive innovation by
entrusting certain activities to the private sec@wmpanies must be continuously innovate to stay
competitive in one of the most demanding industfiésving forward, policy-makers for the space
industry will have to ensure a delicate balancevbeh encouraging private enterprises and preserving
public agencies in order to drive innovation incGpaxploration.
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